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Abstract— In the last few decades internet has rienimnised the lives of millions of users with ifmmense
applications. With the growing proclivity and econuc growth online shopping has increased drastigall
The world of electronic commerce, also known asa@wnerce, enables consumers to shop at online stores
and pay for their purchases being contented at horBg just clicking a mouse, shoppers can buy angpguct
online -- from household items to home loans. Consers expect merchants not only make their products
available on the Web, but also to make paymentsnapge and secure process. Online shopping is beriefi

for both consumers as well as merchants. With tlestfgrowing technology online shopping is emergiimgy
India at a very faster rate. According to a new @ India saw a 128% growth in interest from consiers in
2012 as compared to that of 2011. This paper idug on the reason describing the attraction of theople
towards online shopping and various factors affediit.
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. INTRODUCTION

Online shopping was invented and pioneered by MitlAddrich in the UK and is gaining grounds in ladi
also. Online shopping is far better than traditistepping as everything is available to us atdnor step just
with the availability of internet. Consumers need to go to crowded markets, standing in queuesspedding
hours searching for apropos purchases. Online shgjpbeneficial not only for buyers but also eed| as they
get detailed information about the product pinregkther with the reviews of existing users. Onshepping is
like a web-mart where all the goods are availaBleline shopping portal provides us with benefitsstmp
every item extending from minor purchases of bogkscery, clothing, footwear etc. to that of magopplies
like furniture, electronics, cars, residential binlgs etc.

Online shopping portals are witnessing a whoppi®@%2 growth in the sale of electronic items evergrye
This is driven by the demands like mobile phonBsds and MP3 players not only from metros but &lem
small cities. Apparels and accessories (30%) endeagethe second biggest product category afterucosis
electronics (34%) and is expected to become bitiger consumer electronics this year. Other pomgarched
categories include books (15%), beauty & persoast €10%), home & furnishings (6%), baby produ@g)
and healthcare (3%).Fitness equipment like tredsdraitd lifestyle items like sunglasses are a bigahiong
Punjabis. Some Online Shopping portals in India avew. Homeshopl8.com, www.flipkart.com,
www.yebhi.com, www.myntra.com.American online retaant Amazon.com has also made an entry into the
Indian market in 2012 with Junglee.com, an onlinepping site powered by the $ 48 billion company.

II. RATIONALE FOR ONLINE SHOPPING

People like to buy things from web-marts (Onlineres) rather than virtual markets because of thedtic
routines. Here are some reasons how online shojpiaging place of virtual shopping.
A. Ease
Ease and convenience in shopping as it is availdié access.
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B. Availability of Assortment
The key benefit people get is increased varietylin@rshopping sites contain wide variety of goodshb
high-quality and mild-quality keeping in mind trevel of people.

C. Information
The consumers can get full information about thedpct with its reviews being posted by existingrase

D. Difficulties with offline shopping
Personal circumstances had made people to rely ororae internet. These factors help to underliree t
benefit of the internet, as well as how some caomelty on it.
» Poor choice of local shops
* Non availability of the transport facility

E. Time Saving
Now-a-days lifestyle is so busy that people arebieto go to crowded markets so E-shopping is anlasoit
saves a lot of time.

F. Review of products
Now if one wants to buy a product, he/she is n@éwrimited to asking his/her friends and familEscause
there are many product reviews on the Web whichk gpinions of existing users of the product.

G. Lower price
Online stores provide consumers with lots of nelaestes and discounts on different range of purchases

[ll. MODESOF PAYMENT

Online shoppers commonly use credit card or PagPabunt in order to make payments. Some other use
Cash on Delivery, Debit Card, Online e-Payment, NMoPayments, Bank Transfer. According to the regie
by Dr. Anukrati Sharma [1] the basic mode of paymesed is cash on delivery (COD) as it is secure.

IV. SOME FEARSWITH ONLINE SHOPPING

Some people do not prefer online shopping becausence issues related to their privacy and security
A. Fraud
Consumers are at peril of fraud than face-to-faaesactions. Merchants also risk fraudulent purebasing
stolen credit cards or fraudulent repudiation. @omsrs have the fear that their credit card inforomais leaked
out and stolen.
« Hacking
Hacking is the main problem with the web. Hackersak into a merchant's web site and steal names,
addresses and credit card numbers.
Phishing
Sometimes consumers are fooled thinking that threydealing with a reputed online seller, but they a
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V. SOMESTEPSTO IMPROVE ONLINE SHOPPING FRAUD

To increase security and reduce fraud consumersfioilesv must some steps
A. Shop at Secure Web portals
Research thoroughly about the website before ardemd check whether it is offering a secure pantaiot.
Secure websites use encryption techniques to gairgbrmation from buyer’'s computer to the onlseller’s
computer. The only person who can decrypt the ¢otiee person being granted with access privileges.

Steps to see whether the website is secure or not:
« Look at the URL address it must https://. The faficates that Web site is secure.

« See a closed padlock at the bottom of your scriééimat lock is open, assume the key is brokeniand
is an unsecure portal.

B. Check out the security and private policies of websites and Be Aware of Cookies
Online merchants as well as other sites watch lbopging and surfing habits by using "cookies," afine
tracking system that attaches pieces of code tdnternet browsers to track which sites we visitnessearch
the Web.

C. Useof credit cardsis secure
Consumers must use credit cards for secure payments

D. Keeping passwords private
The passwords of credit cards, debit cards etalldhme kept private as they can be misused. Keapgihg
passwords regularly.

E. Beaware of digital signatures
Digital signatures are generated electronically @se for authentication and integrity.

VI. ONLINE SHOPPING IN INDIA

Online buying is growing exponentially throughobetworld. UK is biggest online shopping nation le t
world followed Denmark, Norway and Korea [11].Ingdiia and other African countries [13] the numbgr o
users is still far below the world average whichaisund 30%. Now-a-days due to the availabilityfadter
internet networks E-commerce activities are expamait a faster rate in Nigeria, South Africa anchy@ In
South Africa, 51% of individuals with internet asseshop online whereas, in Kenya, only 18-24% makes
online purchases. In Nigeria approximately 28%haf population has internet access according toflgite.
According to the study the swiftness of online ging in Pakistan is slugging as compared to Indid @ther
countries [2].

The total value of E-Commerce activities in Indiashsurpassed Rs.5.7 billion during 2004-05 and3Rs.2
billion by the year 2006-07.According to Rajan Adan, VP & Managing Director of Google India[7], twit
approximately 8 million Indians shopping online2@812, online shopping industry in India is growiragpidly
and will continue to see exponential growth.

According to a survey conducted by IMRB Internatiband IAMAI [5], there was an estimate of 137 roifl
Internet users in the country as of June 2012. Qithy 99 million were from urban parts of the caynthe
remaining 38 million were from rural India. So, i@ shopping is flourishing not only in metros amtban
areas but also in rural areas. Of which Hyderatisdasbig hit [10]. Online shopping in China topp&é.4
billion Yuan in 2005, more than 90 per cent fromapous years [8].

VII. CONCLUSION

As the survey conducted by Dr.Anukrati Sharma [1]250 respondents of Jaipur it has been noticed tha
72% female and respondents who are between age-8® 2re more attracted towards online shoppingstiMo
shopped website is Homeshope18 with 23.6% useisiied once in a week to check for new updatdseses
and trends.

The money Australians spend on online shoppingiikipated to increase by about $10 billion witlire
next five years. In the U.S., Forrester Researdwstthat $248.7 billion online sales are expectedaming
years. In Western Europe sales are expected tb fetbillion euros ($155.7 billion), with annualjyowth of
11% per cent.

European online retail sales will reach €191 hilllmy 2017- reflecting an 11% compound annual groatid
(CAGR) over the next five years [12].
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According to the survey the market size of onliegit industry is likely to touch Rs 70 Billion [3015. The
new report by The Boston Consulting Group (BCGfest that the number of internet users in the cgust
expected to nearly triple from 125 million in 20th1330 million by 2016 in India.
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